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National BID Awards 2022
 

The National BID Awards 2022 gave BIDs the opportunity to
tell us about an admirable project that they have delivered. 

 
We had a record number of entries, with almost 70 BIDs

entering the three categories; Place Marketing, Place
Management and Special Recognition. 

 
This document showcases each of these projects and the

winners of each category. 
 

Thank you to all BIDs that sent in their entries. Our British
BIDs team and our judges, which consisted of the British BIDs

Advisory Board thoroughly enjoyed reading these and
celebrating them at our National BIDs Conference on 3rd

November 2022. 
 

If you would like to find out more information about any of the
projects, please get in touch with us using the details below.

 
contact@britishbids.info | 0845 112 0118
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National BID Awards 2022 | Place Marketing
WINNER - The York BID

Ghosts in the Gardens
 

Ghosts in the Gardens 2021 was a 2-week public art trail with a difference,
telling stories of York’s world-famous history through life-sized chicken wire

sculptures (yes, chicken wire!).The translucent sculptures celebrated the
people and animals that have dwelled in York over the past 2,000 years and

have made York what it is today, from Romans and Vikings to the Museum
Garden’s beloved squirrels. The installation was free for visitors to enjoy.

 
This project breathed new life into the city centre and strengthened the

connection between people and place by bringing York’s unique history to
life. The ghosts were made from low aperture wire mesh to give them a

ghostly, almost-there appearance. The project launched in 2021 with 10
ghosts in York Museum Gardens and has grown into a 6-week installation,

featuring 25 ghosts across 6 city centre locations in 2022 (23rd September
–7th November). The installation was conceptualised by the BID’s
Operations Manager and brought to life by local arts organisation,

Unconventional Design. 
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BID Leicester

Light Up Leicester 
 

After the success of the inaugural event in 2020, Light Up Leicester
returned in March 2022 with a developed and enhanced festival of

spectacular public artworks that raised the bar for public realm art events
in the city. Presented by BID Leicester, Leicester City Council, and

ArtReach, with support from Arts Council England, the event offered an
accessible trail of 9 large-scale light-based public art installations across

the city centre from 3-6 March 2022. 
 

The scale and ambition of the festival far surpassed that of the previous
festival. All installations were new to the city, and a combination of

international, national, and local artists exhibited their work. The festival
showcased art from some of the world’s leading ‘light’ artists, including four

giant, glowing human figures in the showstopping piece ‘Fantastic Planet’
by Amanda Parer, and a pulsing tunnel of synchronised light and sound the

size of an articulated lorry in ‘Pulse’ by This is Loop. 
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Bournemouth Coastal BID

#LoveWestbourne, #LoveSouthbourne 
 

After the various lockdowns we asked our businesses what they needed most
from us. Of our 6 areas, 2 retail/hospitality villages told us that they wanted

increased marketing, a showcase to remind residents about the offer that is right
on their doorsteps. So, we came up with the #Love Westbourne and

#LoveSouthbourne campaigns. Each area has a unique personality so we
focused on those - Westbourne for its upmarket boutiques, pubs and

restaurants, and Southbourne for its events, festivals and quirky vibe. 
 

Each area has their own budget - Westbourne’s is larger so we commissioned an
ad campaign on Sky TV using their AdSmart technology. This was complimented
with a social media campaign on local pages, combined with paid for adverts on

Facebook. 
 

Southbourne’s budget is smaller so their campaign was delivered via social
media. We created a set of mini films centred around the “We Are Southbourne”

theme with traders voicing the adverts, all centred around the idea of the
community coming together to celebrate the area and the high street.  



National BID Awards | Place Marketing
Bournemouth Town Centre BID

Celebrating Independents 
 

Celebrating Independents, our campaign to celebrate, support and
promote our superb independent business in Bournemouth town centre
ran from 1-31 July 2022. Our initiative built on the national Independents
Day UK campaign on the weekend of 2-3 July, but we wanted to celebrate

all of our independent businesses in town, not just those in the retail
sector, and to do it over a month rather than one weekend. 

 
Celebrating Independents was run in conjunction with the Daily Echo and

Hot Radio and featured a series of promotional articles, social media posts,
video and radio ads. 

 
A key part of the campaign was a series of short video clips from

independent levy payers across retail, hospitality, leisure, and the office
sector. 
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Brighouse BID

Digital Dino Trail success for Brighouse
 

Brighouse BID, in partnership with the LoyalFree app ran a fun and hugely
well received DinoTrail during summer 2022. This educational experience
was the ideal footfall driver during the summer holidays and results in a

22.5x ROI for businesses. The results were outstanding and linked to a wider
set of dinosaur activities such as an experience day. Some businesses had

to implement queuing systems due to the success of the campaign!
 

The Dino trail created a family friendly experience which was free for
participants and the businesses involved and included 2 interactive

elements. Utilising QR codes, participants found an answer revealed on
Dino trivia at each location alongside a letter which allowed them to solve

an anagram puzzle. Completing the trail entered participants in a local prize
draw and successful anagram submissions earned participants an extra

entry, thus encouraging participants to complete the trail in full.
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Altrincham BID

Trooping the Corgis
 

As part of the Queen’s Platinum Jubilee Celebrations, Altrincham BID
worked with Inch Arts, a community arts organisation based in the town, to

produce Altrincham’s largest town-wide art event, ‘Trooping the Corgis’.
The parading troop of fifty life-sized corgi sculptures were on guard

throughout June and were displayed in the windows and foyers of shops
and businesses around the town making the exhibition accessible to

everyone.
 

Described by an industry expert as ‘a community arts project showcasing
the best in partnership working’, the project involved artists, schools, and
community groups. Contributions were made by Britain’s best loved punk
poet Dr John Cooper Clarke, Russ Meehan aka Qubek best known for his
Mancunian Bees murals, Trevor Johnson who created the designs for the
legendary Hacienda nightclub and Factory Records, and internationally

acclaimed contemporary textile and fibre artist Alice Kettle.
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Go Forth Stirling BID

Independent Stirling
 

Go Forth Stirling has launched a new brand – Independent Stirling – to
focus on and support the amazing range of independent shops and

businesses the city has to offer. 
 

Independent Stirling has a dedicated website –
www.independentstirling.co.uk – featuring an interactive map of Stirling’s
independent traders, business profiles which delve into the stories behind

the owners and blog posts highlighting the hidden gems of Stirling. 
 

The aim is to promote the diverse range of businesses in Stirling and show
off the talents and individuality of local entrepreneurs. 

Articles include shopping guides, information about fantastic cocktail bars
in the city, where to find the best coffee and cakes, fun activities to take
part in and much more - in a bid to showcase all our unique traders and

increase footfall into their premises. 
 

http://www.independentstirling.co.uk/
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Hereford BID

International Artist Blacksmithing Festival
 

The Ferrous Festival was a unique, colourful, 10-day international
celebration of artist blacksmithing that proudly acknowledges Hereford’s
special connection to the art and one that gives visitors the chance to get

close to the work of both experienced and local artists in a multitude of
ways. A prime objective was to express the human side of the craft, whilst

celebrating the outside environment we live in, and the importance of good
mental health. 

 
March 2022 saw the Hereford BID lead and work in partnership with

Hereford College of Arts to bring their 3rd festival to Hereford. In total
there were 12 venues with exhibitions from America, Sweden, Estonia,

Denmark as well as the UK, and of course, Hereford itself. The rich
programme of attractions included crowd-pleasing live forging where the

public could get close to the heat and noise of the furnaces and create their
very own metal sapling support. There were exclusive talks, tin-plate

workshops for families, free exhibitions and much more.
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Ilford BID

inIlford Mammoth Trail
 

Displayed 7 custom designed mammoth structures in Ilford town centre.
Each with a unique feature of Ilford. The mammoths were 3mx6m art

installations which also featured an augmented reality competition which
projected artistic displays within Ilford the town centre. 

 
We incorporated iconic landmarks and symbols, which include the

Redbridge leaf, Crossrail’s Elizabeth Line, education, Ilford’s history of film
and photography, a celebration of art with the mammoth in our Cultural

quarter located near our theatre, library and museum. Our other
mammoths projected our advocacy on sustainability and the climate

change emergency, and our passion and commitment to free speech. We
then recognised the vibrant retail offer of Ilford with a further mammoth to
celebrate our businesses and the 30th anniversary of the Exchange Ilford
shopping centre. We concluded the piece with our diversity and inclusion

mammoth which captured the diversity of our town and borough. 
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InExeter BID

The Exeter Independent Market 
 

A brand-new market for Exeter to celebrate, highlight and give a platform to
the makers, artisans, creatives, crafters, artists, and traders from across the

Southwest.   
 

This beautifully curated market brought together over 50 traders for a one-
day market in the heart of the city, on Exeter Cathedral Green. Traders
could choose from a number of different and affordable pitch offers

including tabletop, gazebo, or double size areas, ensuring maximum access
and inclusivity.  

 
The Fore Street Flea gives a platform to artists and makers just starting out.
We also welcome vintage and flea stalls, so the event has an interesting and

unique mix! The independent businesses on Fore Street have all work
together to bring this event to life. The Independent Market serves as a next

step market opportunity for those traders seeking more exposure.  
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Make It Ealing BID

So, as a pilot project, we dipped our toe in the water and tested a few festive GIF
images to work alongside our Christmas light installations. 

 
With an impactful zero to 2.9 million views in a month, we quickly understood that

the GIFs were a fantastic digital stamp that enabled people to identify their
feelings and their location. 

 
So, for the Queen's Jubilee, we knew we wanted to use GIFs, but we wanted to

involve the businesses and community so they could be a part of the project.    
 

Bunting is an expected staple of British celebrations, so we worked with a local
school in our BID area to draw portraits of the Queen and her crown. These designs
were turned into physical bunting and distributed to local businesses to display on

their shopfronts. We then turned the drawings into GIFs; as portraits and digital
bunting. 

  
In addition to the GIFs, we created an Augmented Reality (AR) face filter of the
bunting so people could take selfies at our "throne" installation or at one of the

street parties in the area whilst still digitally stamping Ealing.  
 

 Queen’s Jubilee Bunting Display  
 

The Queen's Jubilee was a must-do
celebration, but how could we, the BID,

deliver a campaign that would engage young
and old, the cynical and loyal, and attract

enough attention to identify the project as a
successful BID deliverable and promote
Ealing Broadway? In December 2021, we

noticed a distinct lack of Ealing-related GIFs
on social media, despite their usage being

extremely popular with younger audiences.  
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Manchester BID

Manchester Welcomes in The Year of The Tiger 
 

Manchester’s Chinese New Year celebrations have established themselves
as one of the best in Europe and are a highlight of the city’s annual events

calendar.
 

To welcome in the Year of the Tiger, Manchester BID, which represents over
400 city centre retailers and hospitality businesses, wanted to bring a
contemporary PR-driven element to complement the traditional event

programme which due to Covid-19 had been scaled back. Manchester BID’s
activity needed to be something which would generate international,

national and regional press coverage, attract people into the city, and be
something highly Instagrammable and shareable to capture the public’s

imagination and encourage them to visit the installation. 
 

Created by local Manchester designers, Decordia, the giant tiger which was
cleverly constructed from wood, celebrated the Year of the Tiger on a

grand scale, creating real wow factor while respecting cultural connections. 
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Minehead BID

Steampunk 2022 in Minehead
 

The Minehead Victorian Steampunk Event was held over the early May Bank
Holiday weekend and it was a huge success. With footfall figures (Springboard)

showing a 42% increase on the same date the previous year, when the event was
not held.  

 
With a variety of eateries hosting live acts, including the West Somerset Steam
Railway, in addition to around 20 stall holders at a community hall, as well as

stands in and around the town and a marquee and tent in the Blenheim Gardens
park and a communal space at the top of the town (Wellington Square).  

 
Many people travelled hundreds of miles to participate, many of whom were

dressed for the occasion and stayed locally in accommodation within the BID area.  
 

From Friday evening until Sunday night the streets and public spaces were alive
with colourful original outfits inspired by the fast-growing band of Steampunk
enthusiasts drawing their inspiration from a wide range of genres ranging from

Victorian ladies in long skirts to Jules Verne characters in old-fashioned sea faring
uniforms, top hats and industrial welding goggles. 
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Newbury BID

12 Days of Newbury
 

Visit Newbury’s ‘12 Days of Newbury’ Christmas campaign was so successful
it achieved televised media and frequent radio coverage from ITV Berkshire

and BBC South Today, over and above other towns and cities in the
Southeast (with typically more established Christmas offerings), such as

Winchester and Southampton, for the first time.  
 

The success of the campaign was largely achieved using funding secured
through the Government’s Welcome Back Fund to produce first-class

creatives and marketing assets for Newbury’s largest multichannel campaign
to date, while introducing new events to the town over the festive period.
The aim of the campaign was to celebrate Newbury as a go-to Christmas

destination in the Southeast of England to encourage visitors from a new,
wider audience to the area for the festive period and beyond. We introduced
a brand-new three-day Victorian Christmas Fayre for the town and extended

the existing Christmas Lights Switch-On format into a day-long festival for
the first time to help strengthen the Christmas offering in Newbury. 
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North Notts BID

North Notts Nectar Trail
 

North Notts Nectar Trail was an initiative delivered by North Notts BID in
partnership with Bassetlaw District Council and Doncaster and Bassetlaw

Teaching Hospitals Charity. 
 

30 bee sculptures made from reformed, recycled plastic were positioned
across North Nottinghamshire with the aim of drawing people into our town
centres to support our local economy whilst raising valuable funds for a new
Emergency Village at Bassetlaw Hospital. Local artists, schools and the wider

community entered a trail design competition on social media, with a
fantastic swarm of 41 entries submitted in total. The designs celebrated

positive character traits, educated about the importance of bees and how
people can take action to protect the natural environment.

 
This environmentally friendly trail was a great platform to showcase North
Nottinghamshire’s creative and enterprising talents, reaching visitors from
the district and beyond, whilst encouraging those visiting to shop, eat and

drink locally.
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Our Colchester BID

Colchester Garden Festival 
 

Our Colchester BID focused on delivering the 2022 festival as the first of an
annual festival for Colchester to be recognised for. The project delivered a

month of activities and public realm enhancements for a wide range of
demographics including school children, families, and general users of the

town centre. 
 

The project consisted of a wide range of activities for school children and
families to participate in such as trails, workshops, and a school planting
project all free of charge for parents to make the most of during the first

two weeks of the school holidays. 
 

Alongside this work, we celebrated the wealth of greening, planting and
biodiversity within the BID zone including our BID in Bloom planting,

Parklets, Castle Park and Colchester in Bloom work whilst bringing in a
selection of further public realm installations to create social media

moments. 
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Redcliffe & Temple BID

Levy Payer Lunchtime Events 
 

Redcliffe & Temple BID has delivered a series of free monthly levy payer
lunchtime events to support wellbeing, provide an opportunity to gain new

skills, and develop a community spirit within the BID.  
 

A key pillar of our 2021-25 business plan is to ‘build a safe and caring
community’ in Redcliffe and Temple, and these events have proved popular
with high demand and requests for repeats and variations from levy payers.
As a predominantly professional services-led BID, the events have helped

drive people back to the offices post Covid, whilst demonstrating the BID’s
commitment to supporting mental and physical health and wellbeing.

Launching in October 2021 with a historic walking tour, our monthly free to
attend lunchtime events have gone from strength to strength. Regular

sessions have included mindfulness photography walks, yoga in the park,
crocus bulb planting, nature walks, slavery historic walking tours, a

wildflower meadow creation, gardening sessions, High Intensity Interval
Training and self-defence classes. 
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Royal Tunbridge Wells Together

Royal Tunbridge Wells Cake Off 
 

Designed to support the town centre’s hospitality sector while celebrating
the Queen’s Platinum Jubilee, the Royal Tunbridge Wells Cake Off is the

concept of the RTW Together Business Improvement District. 
 

Taking place on Saturday 4th June, on The Pantiles, members of the public
sampled a variety of free ‘royal themed’ cakes, and voted for their favourite
in their droves. Taste Wells were the cream of the crop by only ONE VOTE,

narrowly beating rivals The Zero Waste Company, Pantiles, and their Pimms
and orange entry. And it was a double day of celebrations for Taste Wells,

who also marked 18 years since their opening on June 4th! 
 

The event also featured live music from vintage jazz band Miss Kiddy and
the Cads, as well as compering and music from KMFM. Other attractions

included free face painting for children, with donations collected for local
food bank charity, Nourish. Next year? Watch this plate for the Coronation

Cake Off! 
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Shrewsbury BID

Andrew Logan Arts Trail
 

Between July and September, we brought dazzling large-scale sculptures to
Shrewsbury by the world-famous and colourful artist Andrew Logan, who

based in nearby Berriew. The sculptures were part of Shrewsbury Arts Trail,
which brings big names from the world of art to help champion our town’s

creatives. 
 

The eccentric inventor of the 'Alternative Miss World' fashion event,
Andrew Logan has become something of a national treasure; with a career

in sculpture spanning more than 50 years, he says his flamboyant works are
'inspired by joy'. 

 
The Arts Trail brought works of art from household names such as Damien
Hirst, Andy Warhol, LS Lowry, George Morton-Clark, Banksy, Mark Payne,

Antony Gormley, KAWS, Audrey Skaling, J M W Turner, Halima Cassell to an
exhibition at Shrewsbury Museum and Art Gallery.  
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Sidcup Partners BID

Sidcup Spotlight
 

Sidcup Spotlight magazine launched by Sidcup BID, in the spring of 2022 post-
Covid. The concept evolved when Sidcup BID, identified an increased interest
in its community. It wanted to recognise and preserve the sense of importance

a local place had in the lives of the community.  
 

A local magazine for local people, published quarterly and distributed to
15,000 residents and local businesses, as an A5, 16-page publication, plus a

digital option, was created as a platform to promote Sidcup in a rounded way
to showcase all aspects of the town centre and the success of local businesses.  

 
Featuring on education, entertainment, and information with an element of

local business life, and individual success stories and personalities allowed for
an eclectic mix of content.  The first issue was a resounding success and

feedback from both residents and businesses was excellent. The request for
issue two was overwhelming. Spotlight magazine had fulfilled and created a

dynamic media platform for the BID local businesses to connect and
communicate effectively with its local audience honestly and responsibly. 
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Solihull BID

Solihull Food Festival
 

The Solihull Food Festival has evolved to become one of the best Food
Festivals in the region, attracting people from across the West Midlands

and further afield. 
 

Over 80 street food and drink traders filled Solihull town centre with food
options from around the world mixed in with plenty of local businesses

including BID levy payers. 
 

Celebrity chefs are used as a hook to bring people into the town centre
with Ainsley Harriott headlining the 2021 Festival, bringing large crowds

with him. 
 

To extend the reach of the event further, a Rum & Reggae music stage was
introduced with top reggae and ska bands playing across the three days of
the festival including Rats In The Kitchen (UB40) and Badness (Madness). 

 

https://www.youtube.com/watch?v=2Pba-7J6Z-8
https://www.youtube.com/watch?v=2Pba-7J6Z-8
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Southend BID

Southend City Jam 2022
 

Southend City Jam 2022 featured a hundred-strong crew of local,
national and international artists who took Southend by storm!  

 
For one weekend only, over sixty walls across the city centre were

transformed with some incredible, large-scale artwork. From the sides
of buildings, to hoardings and temporary walls, no surface was safe

from these amazing artists. 
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Sunderland BID

Sunderland Gift Card
 

The Sunderland gift card was launched at what was arguably one of the
most critical times for retail – during the pandemic in 2020. 

 
While the plan to develop a card for the city has been planned for some

time – the only one of its kind in the North East – getting people to stay and
buy local had never been more important. One of the many benefits of the

card was the sheer variety of experiences it offered – including cinema,
theatre, beauty, restaurants and hotels alongside a whole host of retail

outlets. 
 

Within a relatively short space of time more than 150 businesses had
signed up to take part – a number that continues to grow. Sunderland BID
has continued to invest in the scheme, to make it even easier for people to

use and so ensure that money remains in the city. 
Four physical outlets where shoppers can go and buy the cards directly

have now been established in the city, as well as a digital version which can
be gifted and used instantaneously. 
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Victoria BID

London HQ’s ‘The Queen & Her Corgis’ Trail
 

London HQ celebrated the Queen’s lifelong love of corgis this summer
with a trail of 19 giant corgi sculptures across the London HQ

footprint. The corgis were each individually decorated by different
contemporary artists and named after the Queen’s dogs. 

 
Local businesses supported the campaign, and the corgis have been

auctioned off for charity, raising over £35,000.  
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Visit Inverness Loch Ness

Discover Our Stories
 

With funding from Visit Scotland Destination Marketing fund we created
“Discover Our Stories” a unique and successful tourism video, its main aim was

to support post-pandemic recovery and to encourage visitors to put our
destination at the top of their visit list! 

 
With Inverness, Loch Ness, and the surrounding area having so many myths,
legends, and stories to tell, alongside a host of historic attractions and great

activities, it was a fabulous opportunity to bring it all together with some much-
needed humour.  

 
The campaign celebrates our mythical legend Nessie and the creative storyline
is told through the eyes of locals who had spotted the monster on the loch for

generations.  
 

Showcasing the destination through 13 popular locations, activities and
businesses, the video was cast fully by local business people and families giving

it an authentic feel, it encourages visitors to spend time discovering the area. 
 

https://www.youtube.com/watch?v=Ap1ZwIQiccg
https://www.youtube.com/watch?v=Ap1ZwIQiccg
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Watford BID

A steps challenge – teams from different BID businesses competed against each
other to see which company could get the most steps in over the course of

Wellness Week 
Free Beryl Bike hire – anyone working in a BID business could use one of the town

centre bikes for free for 30 minutes every day of Wellness Week 
Gym Jump-In – we partnered with the gyms in the BID area to offer gym access,
exercise classes, swimming, a health MOT and boditrax scan completely free to

anyone that signed up
Outdoor exercise event – we ran exercise classes on the High St event space

between 9am – 1pm on the Saturday of Wellness Week, with each class being ran
by the BID gyms

Promotion of wellness related offers, events and expert advice provided by BID
businesses

Watford BID Wellness Week
 

The pandemic taught us that taking care of our mental and physical health is really
important. As such the BID dedicated a week in September 2021, coinciding with

National Fitness Week, to encouraging Watford businesses and residents to focus on
their wellbeing.  

 
The campaign had various elements: 
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Winchester BID

Winchester Fashion Week
 

Winchester Fashion Week is a celebration of style which has been part
of the city’s annual festivals programme for over a decade. Following

unavoidable cancellation of events during 2020 and going mainly
online in 2021 due to the pandemic, Winchester Fashion Week really

did return in style for 2022!  
 

The programme was packed with 43 events over 6 days including
masterclasses, exhibitions, workshops, shopping events and the
return of the spectacular Grand Finale Catwalk Show, featuring

professional models showcasing spring/summer collections from
independent and national brands with stores in Winchester.  
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WINNER - Bournemouth Coastal BID

Light Up Boscombe 
 

We installed the UK’s first permanent 3D building mapping projector in
Boscombe High Street. Located inside the Sovereign Shopping Centre, it

projects onto the wall above Poundstretcher and Superdrug, providing an 11
metre by 18 metre canvas upon which we are able to create three dimensional

artwork designed to add interest, colour and light to the shopping precinct.
Complemented by 8 speakers attached to the building we are capable of
producing a multi-sensory experience right in the middle of the shopping
precinct. The purpose of the projector was to bring something new, and

versatile to Boscombe Retail Precinct. 
 

Whilst Boscombe is widely known as a “deprived area” and has its own
particular issues, there is a new and emerging Creative Arts Scene. It is

intended that local artists and performers will be able to use the system to
showcase their talent, supporting the retailers in the area by attracting footfall

and further establishing Boscombe as a culturally diverse, interesting and
quirky area right next to the beach.
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Linen Quarter BID

Linen Quarter Public Realm programme 
 

The BID public realm programme partly flowed from its own Regeneration
Vision for the Linen Quarter (2019) and aimed to inform and kick-start the

implementation of the wider ‘Bolder Vision’ developed by Belfast City Council.
The 2021-22 programme features various placemaking initiatives, including
two Parklets, enhanced planting across the district and the ‘Shaping Ideas

’mural. 
 

Both Parklets are constructed using composite wood decking on top of a steel
frame. To protect users from adjacent traffic, the Parklets’ meter high

balustrades incorporate a crash protection system. The ‘Shaping Ideas’ mural
covers two derelict frontages on Linenhall Street and measured approximately
12 x 5 metres. It was commissioned in partnership with Seedhead Arts as part
of the ‘Hit the North’ street art festival. Completed by Sophie Mess, the mural

aims to celebrate the history of innovation associated with the district.
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Harrogate BID

Harrogate BID Street Ranger 
 

Within Harrogate BIDs business plan we have a key objective – Safe, Clean and
Welcoming – although we use a contractor to deliver deep cleans at key times

of year it was approved by the BID Board to push forward with an in-house
Street Ranger. 

 
Through an extensive study the BID partnered with Yorkshire Water to recycle
an electric ‘Goupil’ vehicle with built in jet wash and recruit a passionate local

chap called Chris Ashby.
 

 At the start of October 2021 the service was launched and the results were
staggering within the first month – 126 graffiti tags removed, 74 reactions to
issues from the night before, 38 businesses supported with improving their

façade, 57 used needles disposed of safely and 29 licks of paint to street
furniture. These amazing figures have continued to grow throughout 2022.
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Go Forth Stirling

'Supercharged' Shop Front Improvement Grant Scheme
 

After securing funding from Stirling Council via the Place Based Investment
Programme, Go Forth was able to significantly improve upon its existing

Shopfront Grant scheme – which offers a match-funded grant of up to £500
for minor repairs – to give businesses grants of up to £5K to revitalise and

revamp their shops. 
 

The scheme was launched in November 2021 when levy-paying businesses
were invited to submit ambitious plans for consideration. 

We sought applications which would have a real impact on the city’s
streetscape - perhaps by repairing marble or granite around shops to enhance

Stirling’s reputation for history and heritage – or big ideas for eye-catching
redesigns. And we were not disappointed as a host of ideas and interesting

improvements flooded in! 
 

We were pleased to be able to offer grants to every business who applied
helping a total of 25 business owners – a substantial proportion of our 433

levy-payers. It’s great to see how the work has made such a positive impact on
Stirling’s environment by vastly improving the look of the city. 
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Fulham Broadway Business Improvement District

Safer Business Campaign 
 

Fulham Broadway BID wants to make our area one of the safest to do business.
This multi-faceted campaign is something that will benefit both businesses,

their employees, customers and visitors.
 

 There has been a mixture of short and long-term projects which form the
campaign including the development of our crime reporting network and

partnership with the Safer Business Network, installation of defibrillators and
emergency first aid training, Mental Health First Aid training, to equip

businesses with the skillset to manage early signs of mental health issues with
their staff and customers. We have also distributed 500 personal attack

alarms to businesses whose staff work alone (Estate Agents) or who may need
to lock up as individuals or in small groups at unsociable hours. Finally, we

have made 2,500 foil ‘stop-tops’ available for licensed premises to deter drink
spiking.
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Collectively Camberley

Keeping Camberley Safe and Welcoming
 

During lockdown, we identified that the way we were working needed to
change and develop to remain relevant and future proof. We started looking at

our business and community support a lot deeper.
 

 In the mid stages of the pandemic, we provided clear face coverings to front
facing staff in each of our 300+ BID businesses and this started this wider
project rolling. This initiative then grew to supporting the deaf community
further by adding subtitles onto every video we posted online, inviting a

‘Signing Elf’ to interpret our Christmas Light Switch On ceremony and included
sub titles on all of our Children’s’ films at our outdoor cinema event this

Summer. 
 

We then developed this type of work further…We also rolled out free British
Sign Language training to our BID businesses, as well as Dementia Friends

training and First Aid. Our attentions then turned to night time safety. We have
recently provided our night time economy with Drink Spiking Awareness kits,

including drink toppers and free drink test strips.
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Chelmsford For You

Concrete Canvas
 

Concrete Canvas was Chelmsford’s first ever Street Art Festival. Sites across
the city centre became the canvas for some incredible murals, created by a

line-up of internationally-renowned street artists alongside some of
Chelmsford’s very own talented local artists. 

 
Most importantly the project brought a new lease of life to previously ‘blank’
spaces, leaving a permanent trail of Street Art that will remain for all to enjoy

through 2022 and beyond. A mix of large-scale murals and smaller installations
transformed areas across the whole city centre.   

 
We ran the event from a pop-up HQ in an empty shop unit which provided a
base for artists and volunteers to report into as well as a great information
point for members of the public. It became a thriving hub of creativity and

community with connections being made, friendships formed, and inspiration
created. 
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Bristol City Centre BID

Safeguarding Campaign 
 

A key focus of the work delivered by Bristol City Centre BID is the
development of safety projects that reduce, challenge, and raise awareness on
crime and anti-social behaviour to protect city centre businesses, visitors and

residents in both the day and night-time economy.
 

 Bristol City Centre BID spearheaded a drink spiking campaign to raise
awareness of the issue and enable venues across the city to be able to act

instantaneously when a suspected drink spiking incident occurs. 
 

The development of a procedural guide outlining how venues should manage
drink spiking incidents and drink testing kits were issued to all venues, allowing
testing there and then of suspected drinks. The police force was also provided
with urine testing kits which meant victims could still prove drink spiking and a
city centre poster campaign helped to raise public awareness of the issue and

educate on how to act if they suspected drink spiking.
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Visit Inverness Loch Ness

A view from Nessie: Inverness Loch Ness' Climate Action Plan 
 

Whilst working on our organisation's carbon footprint and carbon neutral
status we initially thought of developing a Climate Action Plan for the

organisation, but when attending COP26 events in November 2021 we realised
this was something we could do as a destination wide project. With some
research we found that a plan did not exist within our local authority or

national tourist board at the time. By creating and implementing the Inverness
Loch Ness Climate Action Plan we and our membership are now committed to
achieving various goals and targets to improve sustainable tourism in our area

and encourage businesses to start their journeys towards low-carbon living
and achieving carbon neutral status.
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Sunderland BID

The Art Benches 
 

The Art Benches have become a staple in the city centre, emphasising the
community aspect and the pride those living in Sunderland have for their city.

A successful project that engaged with children, families, schools and the
community, helped to combat loneliness and exclusion. The Art Benches have

also helped improve the look and feel of Sunderland, and have worked
extremely well, becoming a meeting space and a place for the public to relax

when out in the city centre. 
 
 

The benches were part of our wider summer programme, which also included a
pop-up park, grassed animals, seating and other public realm elements. Sadly,
some of the sculptures, such as the grassed animals, suffered serious damage

over the summer period, while the art benches remained intact. This
emphasises the community feel of the benches, as the public feel they belong
to them as they were created by the local public, therefore think twice before

vandalising the art.
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Stratford Upon Avon BID

Ambassador Programme 
 

The launch of the brand new Street Ambassador program happened in April.
The role focuses on BID member liaison, security and environmental

improvements. All Ambassadors are all liveried up to be eye catching and
approachable. The Service provides a welcoming face, roaming IAG service

and an accessible security support service to all our Levy Payers. 
 

The service is designed to improve the environment, reduce ASB and low level
crime within the town leading to increased dwell time, encouraging greater

use/repeat use of the town and improved perceptions of Stratford-upon-Avon.
 

Introducing security patrols for the first time to work closely with businesses,
inhouse security, CCTV, Police, ASB teams, LA’s, homelessness teams, housing

providers and the individuals perpetrating crimes within the town. Direct
action to improve the environment including removing on sight Graffiti and fly
posting/stickering and painting street furniture has been programmed in. The

team also report maintenance issues and safety concerns etc.
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Stoke-on-Trent City Centre BID

Operation Sparkle 
 

Stoke-on-Trent City Centre BID initially launched this initiative in 2020, days
before lockdown! This year has seen real results as the project has advanced in

its scope. 
 

A booklet was provided to all businesses outlining how they themselves can
provide the best impression to the public of a thriving businesses. 

 
In 2022 businesses were able to apply for funding of up to £300 to visually
improve their shop fronts and the BID ultimately provided grants of over

£9,000. 
 

Finally, all costs of the project contributed to retrospective match funding for
Safer Street 3, which resulted in a £450,000 investment in the city.
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Solihull BID

Sensory Seating Hubs & Children’s Play Area
 

Here in Solihull we have embraced the changes to the High Street and retail
sector in particular and recognised that the key to a successful town is to

create an inviting space for social interaction, somewhere where people don’t
‘need’ to shop but they want to shop, dine and meet. 

 
We have recognised the gaps in provision for families and installed the new

children’s play area and additional seating for parents and carers. 
 

 Our vision is to provide a welcoming, exciting space where the public can
interact. Once we have people here, the dwell time is automatically increased

with the enhanced al fresco seating offer and wide range of things to do
throughout the year. 

 
This project included removing the old broken planters around the town

centre and installing eight Community Seating Hubs, planted with sensory
plants and planting schemes to encourage butterflies and bees. 
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Rochdale Town Centre BID

Installing x20 wall mounted Christmas trees
Commission and installing art work
Cleaning street-cabinets
Installing 40 hanging baskets & 45 planters
Jet washing shops doorways and door entrances
Painting doorways 
Removing old and disused signs
Halloween promotional video
Relocation of commercial bins to less prominent locations 
Live street music on Saturdays.

Development of the Baillie Street Quarter 
 

Baillie Street is home to a variety of independent shops, bars and restaurants
and this distinctive route links two shopping/leisure centres. When a place has
a distinctive sense of place, it becomes memorable and in order to help define

the identity of this area a series of small-scale interventions have been
implemented:
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Our Colchester BID

Indie vision projects 
 

Our Colchester wishes to support independent traders in the town centre
through sponsoring initiatives that will increase the physical accessibility and

customer perceptions of the streets where the independent traders are
clustered. This will lead to increased customer footfall and a positive sense of
identity for the independent sector, which can form the basis of strong place

marketing to local, regional and national communities. 
 
 

Our Colchester consulted with local businesses and users of the town centre,
recommend design projects for implementation in response to issues

identified. 
 

Many of the recommended proposals address wider deficiencies in the town
centre - such as wayfinding and streetscape appearance - which have been

identified in many previous studies, but which have not seen action to improve
them. With the Town Deal investment, it is critical that a holistic approach to
the town centre’s identity, public realm and place-making projects is put in

place.
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Nottingham BID

Safe Space Pledge - Consent Coalition 
 

The pledge is made up of eight actions and commitments that venues can take
to improve the safety of women and girls. 

 
It has been co-designed by specialists in the sexual violence, domestic abuse
and women’s safety sector and sends a clear message to anyone who lives,

works, studies or visits Nottingham that the safety of all women and girls is a
priority. 

 
As part of the Home Office’s Safety of Women at Night (SWaN) initiative,

Nottingham BID rolled out free training to support venues in the night time
economy, including businesses within the entertainment sector and public

transport providers, when facing these incidents. 
 

The training sessions explored harassment and violence to women and girls
and provided an overview of how employees can respond to a range of

scenarios and gave information on Nottingham's approach.
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MyMiltonKeynes BID 

Regeneration of Grafton Park 
 

MyMiltonKeynes recently completed work to transform and regenerate
Grafton Park in the City Centre making it a beautifully landscaped, showcase

piece of Public Realm. The work was carried out by the BIDs team of dedicated
in-house landscapers who strived to remodel this previously neglected space

into a beautiful green parkland area for businesses and visitors to enjoy. 
 

Because Milton Keynes has incredible greenery, the look and feel of the Public
Realm is very important to Levy Payers in CMK and it was felt that the BID

could develop and improve the quality of area landscaping to add vibrancy to
the City Centre. The project was part of the BID's strategy to encourage

workers to come back to the area and enable them to get away from their
desks, enjoy their environment and improve their mental health

 
Due to their success, £100,000 of additional income was awarded by the

Milton Keynes Local Authority over 2 years to fund the landscaping team and
widen their scope of work with Grafton Park so they are now the main force

behind the green revitalisation of the area.
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Manor Royal BID

Manor Royal Microparks 
 

Responding to a need from levy payers to improve the provision of facilities
and accessible outdoor space, something that became increasingly important
during the pandemic, the concept of developing a network of micropark areas

was devised.   
 

While conforming to a specified design language and materials palette, each
space was inspired by different artists who were selected after an “open call”
with a different artist attached to each site and asked to interpret the areas

industrial and person-based history to create unique experiences of surprise,
rest and reflection.

 
These spaces were delivered during the judging period and will eventually

form a connected series of microparks to form a trail telling the unique story
of our place through the eyes of the people and businesses that created it as

understood by different artists. The overall vision is that no one working at any
business, anywhere in Manor Royal will be more than a five-minute walk from

decent outdoor space. 
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BID Leicester

Give Leicester
 

Leicester has seen increasing numbers of people who are homeless or at
risk of homelessness, in line with the national picture. The Police have

identified that organised crime begging networks operate in the City and it
is evident that many of the people begging are affected by substance

addiction, and therefore not able to use donations to improve their life
prospects. 

 
Give Leicester has been created in response to this problem. Founded by

BID Leicester, working in partnership with Leicester Homelessness Charter
and Leicester City Council, the diverted giving scheme enables the public

to make a £3 donation using bank cards. The donation points are small,
contactless terminals located in the centre of a window vinyl affixed to
shop windows. By enabling diverted giving to homelessness agencies
through contactless giving points, Give Leicester is designed to make
helping people who are homeless easy and secure. There are over ten

contactless giving points installed across the city in different locations,
from big-name retailers such as M&S to smaller independent businesses. 

https://www.giveleicester.org/
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WINNER - BID Leicester

St George’s Tower Artwork
 

The St. George’s Tower artwork is a sky-scraping mural, standing at an
impressive 82 metres tall and painted by a team of 5 Leicester-based artists
between 13 June to 22 July 2022. The project, funded by BID Leicester, has

been developed alongside Leicester-based arts organisation Graffwerk, which
has been involved in the project from conception to delivery.

 
The artwork itself incorporates vibrant colours, bold graphic elements, and

visual themes that meaningfully represent various aspects of Leicester’s
unique heritage and culture.

 
Evolving over three years of planning and securing permissions, the project

has seen the transformation of one of Leicester’s most controversial buildings,
an iconic but contentious landmark which has been described as unsightly by

many, into a beacon of civic creativity, ambition, and pride.
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WINNER - Bristol City Centre BID

Bristol Light Festival 2022
 

Bristol Light Festival 2022 was a free public realm event held across the city
centre, bringing together a showcase of renowned light artists and

installations from across the UK, featuring the best of Bristol’s talent and
filling the city with colour and vibrancy. The festival was a marker for brighter

times ahead, as the first major event in the city post-pandemic, welcoming
visitors back into the city centre to wander and explore the city’s streets

enjoying and supporting Bristol’s wonderful retail, hospitality, and night-time
economy along the way. 

 
TThe festival was the first in a series of activities and events to support the
economic recovery programme, helping to support businesses back to full

strength after the challenging last two years by encouraging people to explore
and spend leisure time in the city centre. The festival created hundreds of jobs

for event professionals, artists and creatives severally impacted by the
pandemic. The event drove footfall to levy paying businesses, whilst

showcasing Bristol as the vibrant, playful and creative city that we know and
love.
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Bournemouth Coastal BID

The Green Machine 
 

Our Green Machine Scheme is in its 2nd year, operating in all of our 6 areas.
Our levy payers are drawn from many sectors so were looking for a project to
service each of them, providing maximum return on investment. We were also
keen that the project should provide a tangible business benefit, sustainable,

and flexible enough to be put to multiple uses.
 

Our Green Machine collects food waste from our businesses and takes it to the
composter (part funded by us), installed on the roof of the Sovereign Shopping
Centre. We turn business waste into compost and, with a local charity, use the
compost to grow vegetables which will be distributed to lower income families

and food banks in our areas. 
 

From each cup of coffee, haircut or pint of beer purchased in one of our
businesses we are able grow organic vegetables to feed local families and to

put back into our local community. This benefits our businesses in cost savings
and enhances their own sustainability, whilst helping to feed our community,

simultaneously putting a smile on their faces.



National BID Awards 2022 | Special Recognition
Chelmsford For You

The Chelmsford For You Podcast 
 

We recently relaunched our Chelmsford For You video podcasts using a new
videography team and have seen a huge impact. Our BID Manager, Sara

Tupper and local presenter Will Richards cohost each episode where they
meet with local businesses/event organisers to have a chat, promote the

venues and allow members of the public to get to know the people behind the
brand. 

 
Ideally focusing on independent businesses, we share these across social

media platforms and podcast channels. Coming through the other side of the
COVID pandemic, we have seen a real change in consumer behaviour and

people are much more community focused now, staying local and supporting
our small/independent businesses. The podcast connects the public to those
who run or work at their favourite businesses, building familiarity and loyalty.

It also allows members of the public to discover new businesses that they may
not have thought to try.
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Crawley Town Centre BID 

Make Music Day - Crawley
 

Crawley Town Centre BID’s Business Plan 2020-2025 sets out to achieve four
strong values; for businesses to benefit from an area that is ‘Enlivened’,

‘Showcased’, ‘Connected’ and ‘Safe’.  
 

Make Music Day came to the UK in 2012 with the number of gigs growing year
on year. 2017 was the first UK-wide coordinated event with support and

funding from national organisations resulting in 147 performances. In 2021, a
total of 3,589 live and online performances took place across the UK, involving

31,122 performers who brought inspiring musical experiences to 330,336
people and reached 2 million via #MakeMusicDayUK. This year they

approached us. It felt a worthwhile initiative to connect with and help grow
through BIDs. 

 
The purpose of participation was to encourage an increase in footfall, foot-

flow and dwell time, whilst showcasing local venues and musical talent within
a spontaneous, uplifting atmosphere. The BID Manager charged the Project

Manager with delivering a Crawley contribution, with a £5k budget. BID
Directors and levy paying businesses supported the idea. 



National BID Awards 2022 | Special Recognition
Discover King’s Lynn

The Place – Business Hub and Pop-Up Space
 

The Place is a business hub and pop-up retail space located in a vacant unit in
the heart of King’s Lynn’s commercial district. The project idea was born out of
The Pandemic which highlighted the need for accessible, face to face business

advice, training and support, and created a new wave of kitchen table
businesses and office professionals who were working from home. We wanted
to create a space that would cater for all of these needs and those of our levy

payers, and, do it in a way that had never been seen before in King’s Lynn. 
 

We were lucky to be able to take our seed of an idea and work with Norwich
and Great Yarmouth BIDs to develop a funding application for £500k to the

Community Renewal Fund. Our programme, known as Onwards Norfolk,
included other elements too, such as digital skills training and accredited

courses` online and in person for the hospitality sector. It was the first time
that the 3 BIDs had collaborated and we were 1 of 10 successful projects in

Norfolk. 
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Go Epsom

The BID managed and funded the erection of a new brazier beacon on
Epsom Downs to mark the Platinum Jubilee, c6,000 attended the lighting

event. 
A website was created for all of Epsom’s stakeholders to use to promote

events/street parties.  
The BID secured Network Rail permission to create a mural 

Ensuring that businesses made a real effort in designing celebratory shop
windows was vital.

Lastly, the BID organised a Jubilee Family Festival on Wednesday 2nd June.

Platinum Jubilee
 

H M the Queen was patron of The Jockey Club, she had attended every Derby
(bar 2) in her 70 year reign. In 2021, The Jockey Club approached Go Epsom to

ask that a special effort be made for the 2022 Derby – it coincided with the
Platinum Jubilee. 

 
The BID created and led a steering group and devised multiple projects to take

place simultaneously in the run up to the extended bank holiday weekend.  
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FOR Cardiff

#FORaSaferCardiff
 

To make women in Cardiff feel safer when alone and to offer refuge for those
who are vulnerable, through a ‘Safe Places’ network and campaign. 

 
Businesses were provided with a pack which included a training video,

checklist of how to become a Safe Place and promotional assets. This was also
available to download on a bespoke microsite.  

 
As a PR stunt FC then installed 35 digital screen billboards running from 8pm
to 2am. 75% of the design was a white glow to act as a light, with a clear call to
action encouraging people to find their nearest safe place by scanning the QR

code and downloading the Safe Places app. Bespoke ads also ran across all
social channels.

 
50 organisations were registered as a Safe Places for launch, with their staff

committed to any vulnerable person being supported by someone who could
arrange a phone call, call 999, a cab or just generally offer a conversation and

comfort.  
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Hammersmith BID

Zero-Emissions Arts Market 
 

Partnering with the London Borough of Hammersmith and Fulham (LBHF),
Hammersmith BID has run a series of Zero-Emissions Arts Markets since

November 2021. The markets aim to champion sustainability, support local
SMEs, and revitalise spaces around Hammersmith. The markets were the first

of their kind in London, with all equipment and products brought via zero-
emissions transportation. 

 
Entertainment through vocalist performances accompanied local traders

across LBHF who were invited to sell their products, ranging from handmade
jewellery to artwork and clothing. The welcoming nature of the event created a

community-focused feel at different central locations.  
 

Another goal was also to explore various locations and energise lesser-used
spaces. Building on this success, the project also continued to lend itself to
reinvigorating vacant units within the local shopping centre. In addition to

increasing footfall across different areas, the market revitalised the city centre
by forming part of Hammersmith BID's wider celebrations of the Queen’s

Platinum Jubilee (June 2022) and London Climate Action Week (July 2022).  
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Harrogate BID 

Harrogate Floral Summer of Celebration 
 

During the 2022 planning stage the Harrogate BID Team were passionate about
showcasing our town through areas Harrogate is well known for but in a more

quirky, modern way. One of the top ‘knowns’ was floral and from there the
‘Harrogate Floral Summer of Celebration’ was born. 

 
On the build up to the celebration we included a huge number of Partners –
Local Authority, In Bloom, RHS, the Library, schools & colleges, Local Media,
Business Community –we promoted the campaign at key events such as the

Harrogate Spring Flower Show and Great Yorkshire Show that showcased this
campaign and the super Harrogate summer offer in general too. 

 
We delivered a fantastic floral trail, using giant props to celebrate Harrogate –
retail, hospitality, gardens, arts, play, waters, afternoon teas etc- with a floral

twist. We took over a vacant unit to create an immersive exhibition which
celebrated Harrogate’s opulent history. We worked with ‘Harrogate in Bloom’

to resurrect the Harrogate floral window dressing competition that had a
record breaking number of entries and attendees to the awards ceremony.
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Linen Quarter BID

FLAXX social space
 

Originally conceived as part of the Covid-19 Recovery Revitalisation
Programme, the FLAXX project was the first outworking of the City Council’s

‘Bolder Vision’ Strategy to re-imagine Belfast City Centre. The project aimed to
close a road section and reimagine it as a multi-functional hospitality space,
and marks the first time a public road in Belfast has been fully closed for this

purpose
 

FLAXX consists of a 43 x 9m timber deck that rests on the original road surface
to create a new pedestrianised area. The deck features four zones: an outdoor

games area incorporating table football, cornhole and ring toss; a colourful
container bar and adjoining canopy which blend in with the overall aesthetic; a
large outdoor hospitality area that incorporates fixed furniture and hosts up to

200 covers; and a stage area for musical events and entertainment.
 

In order to boost public amenity, the space is designed to function as an
attractive and accessible seating area outside the bar's operating hours. The

timber deck includes six different access points from adjacent public footways
to increase permeability-this includes four ramped access point to facilitate

people with reduced mobility.
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Minehead BID 

Steampunk 2022 in Minehead
 

The Minehead Victorian Steampunk Event was held over the early May Bank
Holiday weekend and it was a huge success. With footfall figures (Springboard)

showing a 42% increase on the same date the previous year, when the event
was not held.  

 
With a variety of eateries hosting live acts, including the West Somerset Steam
Railway, in addition to around 20 stall holders at a community hall, as well as

stands in and around the town and a marquee and tent in the Blenheim
Gardens park and a communal space at the top of the town (Wellington

Square).  
 

Throughout the weekend, steam-powered vintage traction engines and lorries
puffed along the Avenue, thrilling spectators and carrying excited passengers. 
There was much appreciation for the enthusiastic singing from supporters of
Minehead Dementia Action Alliance who set up camp in Blenheim Gardens. 

Proceedings were brought to a finale at The Minehead and District Social Club
on Sunday night. 
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MyMiltonKeynes

Queen's Jubilee Parade 2022 
 

MyMiltonKeynes BID transformed the City Centre on the 2nd of June this year
with an exciting long weekend of celebrations for the Queen’s Platinum

Jubilee.
 

The event was conceived and hosted by the BID in what became one of the
largest events ever in the City Centre with over 5000 people in attendance,

parading through the streets with live music, flag waving and a fantastic party
atmosphere. 

 
MyMiltonKeynes orchestrated around 600 parade participants chosen from a

wide variety of local Charities, Commonwealth Associations, Youth Groups,
Levy Payers and many others to represent the wonderful cultural diversity of

the city as well as a full Military Parade and rousing speech by the Lord
Lieutenant.

 
The event was an immense success and a moving sight with so many

showcasing the unique mix of heritage and innovation that the city has to
offer.
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Newport Now

Night Ambassadors
 

Newport Now has operated a Street Ambassadors service for more than 5
years, a dedicated team on duty six days a week providing support for

businesses, reassurance to the public, and assistance to the police and other
agencies where appropriate. 

 
Our Night Ambassadors are on duty 8pm-4am every Friday and Saturday and
provide a reassuring presence in the city centre, support for venue door staff

and the police, help and advice to the public, and assistance for revellers
seeking taxis, hotels, and other services. 

 
The service has been extremely well received by the public, the night time
economy and others and our Night Ambassadors are regularly stopped on

their patrols by people thanking them for their presence. 
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North Notts BID

Safe & Secure -Defibrillator Scheme 
 

North Notts BID is the second largest BID in the UK (1,246 hereditaments)
supporting businesses within our town centres, industrial and rural areas. 

 
The Defibrillator project was developed when we were approached by a BID
member asking for funding for a defibrillator. Whilst we don’t fund individual

requests like this, it gave us food for thought. An audit of our industrial estates
was undertaken to determine if defibrillators were installed and if not, to

identify suitable locations where we could install them. We approached BID
members in the areas to host a defibrillator, which costs them between £5-£20

a year for electricity. The BID covers the cost of replacement batteries and
maintenance. 

 
This resulted in the supply and installation of 24 life-saving defibrillators to the
external walls of BID member businesses across the district's industrial estates

–providing vital fast access in case of an emergency. The defibrillators were
installed by BID member South Electrical and are available 24/7 to businesses

working on the industrial estate and the local community.
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Nottingham BID 

Carbon Literacy Training/ Sustainability Basics for Business 
 

In 2022, Green Healthy City was developed and has become a core pillar of
delivery at Nottingham BID, recognising the importance of a triple bottom line

for businesses- People, Planet, Profit. 
 

Alongside information dissemination, becoming Clean Champions (setting a
good example and inviting businesses out to litter pick the city each week) we
are most proud of our Carbon Literacy Training (CLT), or Sustainability Basics

for Business. 
 

Working with Nottingham Trent University (NTU) we have developed a unique
version of Carbon Literacy Training, aimed at businesses in Nottingham. The

course supports individuals and businesses to learn how climate change
affects them, and arms them with knowledge on how to action sustainable
changes that will lower their environmental impact, and as a result, their

overheads. 
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Our Colchester BID

Colchester Town Centre Business Awards 
 

The Colchester Town Centre Business Awards was the first of its kind for our
BID. This will be an annual event focusing on bringing the business community

together to celebrate its uniqueness, quality, offering and support. Our
primary objective for this project was simple, to give our businesses a chance
to celebrate themselves and their neighbours. The BID are so incredibly proud
of the town and this is shown in investment and confidence in Colchester with

20 million in town's deals funding.
 

The event was a sold out black-tie awards ceremony in the city’s historic town
hall, bringing together a wide variety of local businesses including leisure

industry, professional services and retail. A dedicated website for the awards
featuring all of the shortlisted and winning businesses and celebrations across

social media for business excellence in Colchester. Nearly 200 individual
nominations across 13 different award categories and over 2000 public votes

for three award categories hosted on the InColchester website
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Positively Putney BID 

Putney Pedals Trade Waste 
 

Putney Pedals is a unique trade waste collection scheme, where business
waste is collected by electric bicycle at a convenient time for the business and
moved to a consolidation point where it is stored.  It is then collected in bulk at

a more suitable time by a traditional trade waste truck.  
 

Putney High Street is one of the most congested high streets in London, with
over 23,000 vehicle movements each day. High vehicle numbers and the
resulting congestion means that Putney regularly breaches its annual air

pollution limits. Having trade waste vehicles stop repeatedly along the road to
collect waste is far from ideal.  

 
In summary, we have helped businesses find a solution to getting their waste

collected conveniently and efficiently, whilst also making it easier for
businesses to improve their recycling rates. Whilst doing this, we have

removed trade waste bags from sitting on the pavement, and helped the
congestion levels and air quality of the town centre by reducing the need for

trade waste vans. 
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The Northbank BID

Strand Aldwych Transformation 
 

Strand Aldwych placemaking scheme has transformed the congested central
London gyratory system into a cohesive area which will be a brand-new

destination for London as well as a much more connected place for the people
who live, work, and visit the area. It’s the creation of a thriving creative and

cultural quarter. 
 

The scheme has delivered a new pedestrian space with enhanced amenity
space which compliments the local historic buildings including St Mary Le

Strand Church and Somerset House.
 

The collaborative working is set to continue to ensure exemplar place
management and enhanced initiatives which will improve sustainability and air
quality, built-in smart city innovations and technology as well as a program of

events and activations. The BID and our partners see Strand Aldwych as a
catalyst for further area development and regeneration for a resilient and

healthy central London district that all can enjoy.
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Winchester Fashion Week 
 

Winchester Fashion Week is a celebration of style which has been part of the
city’s annual festival's programme for over a decade. Following unavoidable

cancellation of events during 2020 and going mainly online in 2021 due to the
pandemic, Winchester Fashion Week really did return in style for 2022!

 
The programme was packed with 43 events over 6 days including

masterclasses, exhibitions, workshops, shopping events and the return of the
spectacular Grand Finale Catwalk Show, featuring professional models

showcasing spring/summer collections from independent and national brands
with stores in Winchester.

 
The programme was a citywide celebration of style, bringing together

businesses, education institutions, charities, community and visitors curated
and organised by Winchester BID
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Northwich Pina Colada Festival 
 

Northwich Pina Colada Festival celebrates Rupert Holmes, creator of the song
‘Escape – the Pina Colada Song’ who was born in Northwich. It features all
hospitality businesses in the town centre offering their take on the famous
drink for one day only, in their tropically themed venues. Retail businesses

across the town also get involved by dressing up themselves and their
premises.  

 
Across the town centre Northwich BID organised four primary activity zones,
the main purpose of these was to help drive footfall to all corners of the town

centre. Apple Market Place saw a large stage with live music, seating, giant
props (including a Giant Pina Colada and palm trees) and free festival glitter.

At the top of the traditional high street we had a free game zone, with tropical
themed activities like a coconut shy and a surf simulator, as well as free

popcorn and candyfloss all day. In the Barons Quay Wildflower area we had a
range of children’s rides, giant butterfly wings and free face painting. Finally,

Barons Square was operated as our family friendly zone, with a giant deckchair
set against a beach backdrop, live music, deckchair seating, children’s

pineapple mosaic crafting and dancing lessons. 



contact@britishbids.info

0845 112 0118

https://www.instagram.com/british_bids/?hl=en-gb
https://twitter.com/BritishBIDs
https://www.linkedin.com/company/british-bids
https://britishbids.info/
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