
 

 
 

SOUTH BANK EMPLOYERS’ GROUP 
JOB DESCRIPTION  
 

 

Job Title:  Marketing and Communications Officer 
Department:  Marketing and Communications  
Reporting to:  Senior Marketing Manager 
Salary:   £26,000 
Contract:  Permanent 
Hours:   9am - 5pm Monday to Friday, with some occasional work out of hours  
 

 
 

ABOUT US 
 
South Bank Employers’ Group (SBEG) is a membership association of the major and pre-eminent organisations 
in the South Bank and Waterloo area, dedicated to achieving the best possible experience for employees, 
residents, students, and visitors. SBEG is a not-for-profit company, set up in 1991 by a group of businesses and 
employers to regenerate and transform the South Bank.  
 
Our Purpose  
We are the champions of South Bank, protecting and enhancing this unique area through creativity, 
collaboration, and effective delivery.  
 
Our Mission  
We work on behalf of businesses, employees, residents, students, and visitors, by setting the agenda, breaking 
the mould, facilitating co-operation, and delivering programmes that bring improvement and change which 
protect and enhance this unique area to the benefit of all.  
 
We are the catalyst that ensures that South Bank is: 
  
• A desirable destination for culture, business, and pleasure  
• A place which supports and encourages investment and business growth  
• A place with a flourishing, healthy and cohesive residential community  
• A place which is welcoming to visitors and tourists, and is  
• A friendly, clean, colourful, safe, dynamic, and diverse area.  
 
South Bank is a dynamic neighbourhood and continues to undergo significant change. With many high-profile 
development projects underway and more planned, it’s a place that’s continually redefining aspects of urban 
and neighbourhood management. For over 31 years, SBEG has been at the heart of these changes and remains 
committed to addressing the future needs of the area. We work to tackle South Bank’s ongoing investment 
needs, to ensure that our voice and that of our members is heard.  
 
SBEG coordinates and delivers vital services in the neighbourhood, including cleansing and graffiti removal; 
enforcement against illegal trading and anti-social behaviour; running a comprehensive security and patrol 
service for businesses and visitors; coordinating construction activity throughout the neighbourhood; and 
improving the public realm through the coordination and delivery of capital projects.  



We also provide a strong coordinated voice for our community on policy, plans and other matters affecting 
the South Bank neighbourhood. We are working with statutory authorities on greater localisation of service 
delivery in the neighbourhood and managing existing environmental and capital improvement projects in the 
area. We manage Jubilee Gardens, one of the central London’s most heavily used areas of green space, 
through a service level agreement with the Jubilee Gardens Trust (JGT).  
 
SBEG led the establishment of South Bank Business Improvement District (BID) which has been running since 
2014, and which achieved a record-breaking success at its renewal ballot in 2019. The establishment of the 
BID has broadened our engagement with local businesses, with approximately 200 businesses paying the BID 
levy - which collectively supports a range of services and activities across the South Bank. Through a Service 
Level Agreement, SBEG delivers all services to South Bank BID Ltd, including operational delivery, marketing 
and communications, business engagement, corporate governance, financial management and audit 
functions.  
 
Through the South Bank London brand, we market and promote South Bank as one of the capital’s top 
destinations and as the cultural heart of London to a range of specific London, national and international 
audiences, and work closely with those visitor attractions that make the neighbourhood one of the most 
exciting and culturally rich in the world.  
 
The COVID-19 pandemic had a profoundly negative impact on South Bank. Ensuring that the area continues 
to recover as well as supporting businesses through the upcoming economic challenges are important 
priorities for SBEG and our work.  
 

OVERVIEW 
 
Our marketing efforts focus on positioning South Bank as a vibrant and thriving destination to see and be seen.  
Utilising our southbanklondon.com website, social media, PR and seasonal campaigns, we help visitors plan 
their visit, encourage them to explore and engage with the area, open their eyes to new opportunities and 
possibilities, and discover all that South Bank has to offer. 
 
The Marketing and Communications Officer will work with the Senior Marketing Manager and the 
Communications and Engagement Manager to implement marketing plans, as well taking day to day 
ownership of the social media content for South Bank London.  The post holder will also work with members 
of new marketing working groups, which bring together marketing and event venue professionals from South 
Bank based organisations.   
 
We are looking for an individual who is excited by South Bank and what is happening here. You’ll be an 
excellent communicator, a creative copywriter, have an eye for detail and be skilled at creating engaging and 
professional-looking social media content.  This role offers a great opportunity for someone wanting to gain a 
wealth of experience in marketing communications and PR as well as the tourism, arts, and hospitality sectors 
in this iconic London district. 
 

KEY RESPONSIBILITIES 
 
DIGITAL MARKETING CHANNELS & EMAILS 
 

1. Take ownership for the daily management of our destination website southbanklondon.com, ensuring 
content is up-to-date and factually correct. 
 



2. Curate content for the SBL website including its Event Venues section, writing compelling content in 
the form of features, business listings, visitor itineraries and guides to help promote South Bank, its 
businesses, and all it has to offer. 
 

3. Assist with the curation and build of South Bank London enewsletters through Mailchimp, monitoring 
performance and undertaking improvements to help improve KPIs. 
 

4. Manage email distribution lists for South Bank London, STAR Card and South Bank BID in Mailchimp, 
including new subscriptions, opt-outs and bounce backs. 

 
5. Work with our website management company as required to maintain and improve the website in 

terms of performance, security, responsiveness, and ongoing development. 
 

6. Work with guest contributors for the SBL website, setting editorial themes, liaising with contributors, 
editing, and uploading content. 
 

7.  Analyse and monitor website performance and statistics on a weekly basis. 
 

8.  Work with SBEG’s Communications and Engagement Manager with the development, evaluation and 
distribution of South Bank BID website content, STAR Card e-newsletters and social media support. 
 

9. Monitor inbound enquiry channels around South Bank activities and oversee maintenance of 
membership directories including South Bank London, South Bank Venues and South Bank BID. 
 

10. Work with the Senior Marketing Manager to develop new content ideas and opportunities to increase 
website traffic and site session duration. 

 
SOCIAL MEDIA  
 

1. Be responsible for the day-to-day management of South Bank London’s social media accounts 
ensuring content is factually correct, engaging and delivered with professionalism 
 

2. Monitor and evaluate performance / statistics on a weekly basis, creating regular reports and using 
insight to inform future content. 
 

3. Create and manage a Social Media Plan for South Bank London, diarising and scheduling content inline 
with trends, seasonal topics, campaigns and business needs. 

 
CAMPAIGNS AND MARKETING MATERIALS 
 

1. Support the Senior Marketing Manager with the delivery of all marketing campaigns, contributing to 
creative development, drafting copy, liaising with media companies, and rolling out all campaign 
assets to deadline.  
 

2. Contribute to and support the production, design and distribution processes for other relevant 
posters, leaflets, reports and other marketing and communications material. 
 

3. Liaising with third party design agencies for campaign collateral. 
 

4. In line with the key campaign designs / collateral create a range of assets supporting campaign offline, 
website and social assets - designed in-house as appropriate. 



 
5. As appropriate, work alongside the Senior Marketing Manager and Communications and Engagement 

Manager on campaigns, events and initiatives aimed at local South Bank employers and employees. 
 

6. Manage the picture library, ensuring it is up to date and clearly organised and that copyright 
agreements with photographers are adhered to. 
 

7. Input into the Marketing Planning Calendar with events and stakeholder content to support the 
planning of day-to-day marketing activity 

 
STAKEHOLDER AND PARTNER LIAISON 
 

1. Act as a point of contact for all members of the new Marketing Working Group, liaising with relevant 
contacts and developing relationships at appropriate levels. 
 

2. Engage with stakeholders across the South Bank area to collect information about their upcoming 
events and activity for the purpose of disseminating the information through SBL marketing channels 
 

3. Maintaining directories and contact lists, ensuring that all Marketing Working Group and South Bank 
Venues Group representatives are engaged and briefed on marketing plans and activities. 

 
4. Work with the Senior Marketing Manager and Communications and Engagement Manager in the 

delivery of SBEG / South Bank BID / South Bank Venues / STAR Card events, including guest lists, 
invites, venue hire, technical set-up, and partner communications. 
 

5. Undertake and assist with relevant communications activities as identified through South Bank 
Employers’ Group Service Level Agreements, including South Bank and Waterloo Partnership.  

 
GENERAL 

 
1. Assist with communications activities as and when required for other internal initiatives / external 

partners. 
 

2. Work with SBEG colleagues in delivering PR campaigns, communications, and member events, as 
required, attending networking events, member events, and conferences.  
 

3. Support ongoing roll-out of CRM project and ensure regular maintenance on contacts / engagements 
takes place 
 

4. Ensuring that all projects are delivered to budget, through liaison with relevant budget holders. 
 
In addition, you will 
 

• Occasionally work outside normal working hours, when required 

• Comply with SBEG’s Health & Safety policies 

• Comply with SBEG’s Equal Opportunities policies 

• Promote an organisational culture that reflects SBEG’s values:  

 
We are Potent. We get things done and we make sure they are done right. We make a difference, and 
we ensure our work both protects the area we love and moves it forward. We embody a ‘can do 
‘attitude - and deliver on our promises. Judge us on our deeds, not just our words.  



 
We are a Disruptor. We are imaginative, constantly looking for new missions to embrace, fresh areas 
to explore, seeking out new ways of working. We defy convention and set a trail for others to follow.  

 
We are driven by Partnership. We work as a team - amongst ourselves, with our members, and with 
all the organisations we collaborate with. We facilitate relationships and build networks of individuals 
and organisations to drive progress in South Bank. 

 
We are Just. We want everyone to benefit from both our work and the success of South Bank, whether 
they live here, work here, base their business here, or are visiting us. And that goes for our colleagues 
too. 

 

PERSON SPECIFICATION 
 
Essential Skills and Experience 

- Demonstrable experience and enthusiasm for marketing and communications, and for South Bank as 
a destination 

- Enthusiastic, keen and quick to learn with great attention to detail 

- First class copywriter with ability to write for a variety of mediums and audiences, including marketing 
communications and formal business documents  

- Excellent interpersonal skills and confidence in communicating with a variety of audiences at all levels 
with professionalism and diplomacy, including consumers, businesses, external partners, and 
stakeholders 

- Effective time management and organisational skills with a clear ability to manage a demanding 
workload, often with competing priorities, to tight deadlines 

- Ability to work unsupervised and use own initiative with confidence along with sound judgement to 
refer up when necessary 

- Excellent written and spoken English 

- Flexible approach to changing priorities and requirements with a willingness to go the extra mile 

- Strong IT skills with excellent knowledge of Microsoft Office Suite 

Desirable knowledge, skills, and experience 

- Experience working in a marketing communications role, coordinating and developing through-the-
line marketing communications activity 

- Experience using marketing-led software and platforms including website content management 
systems, Mailchimp, Canva, Adobe Creative Suite, social media scheduling software, Google Analytics, 
and Meta Business Suite  

- Knowledge of South Bank and the dynamics affecting the tourism, hospitality, arts and culture sectors  

- Educated to degree or equivalent level professional education in marketing and / or communications. 

- Some knowledge and experience of working within a membership organisation / structure and 
understanding of the role and functions of a Destination Management Organisation. 

- Knowledge of working with social media influencers  

 
 
 



BENEFITS 
 

● 25 days of annual leave increasing with length of service up to 28 days per year 
 

● 8% stakeholders’ pension contribution 
 

● Interest free season ticket loan 
 

● Staff team building and socials  
 

● Company Sick Pay  
 

● Flexible working  
 

● Training & Development  
 

 
South Bank Employers’ Group is an Equal Opportunities Employer and aims to ensure that no job applicant is 
discriminated against on the grounds of gender, age, marital status, disability, sexual orientation, ethnic origin, 
race, religion, or belief. 
 
September 2022 


